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CONCEPTUAL RELATIONSHIPS BETWEEN COUNTRY IMAGE AND ECONOMIC SECURITY

Abstract. The paper deals with the analysis of the linking between country image and level of economic security.
The studies confirmed that ongoing tendency on world competitiveness justified considering direct and indirect
dimensions which influence on the country’s economic security. The authors generalised the factors which affected
the economic security of the country. The finding proved that one of the significant indirect parameters is the country
image. The authors analysed and summarised the most appropriate definitions of country brand and image. The
authors analysed the frequency of country brand and image in the scientific paper. The paper aimed to identify the
scientific clusters on the investigation of economic security and the country’s brand. The study used the bibliometric
analysis using software VOSviewer, Web of Science and Scopus Tools Analysis. The data of analysis was obtained
from the scientific database Scopus and Web of Science for 1991-2019 years. For the analysis, the papers were
selected as the criteria as follows: English language; published for 1991-2019 years; contained the keywords brand,
image, county and security. The results of the analysis proved that the paper which used the term “country image” is
more than “country brand” in Scopus and Web of Science. The findings from the Web of Science and Scopus Tools
Analysis confirm the hypothesis on the increasing tendency of publishing activities papers which focused on the
analysis of security and country’s image. The visualising of co-authorship by country allowed identifying that the 50%
papers published by the scientists with the American, Ukrainian, Canadian, Spanish and Russian affiliations. The
VOSviewer results allowed identifying two significant scientific clusters as follows: country image and economic
security. Besides, between the two most significant cluster were as mediators: governance, nation branding,
developing countries and environment. Besides, analysing the new publication for 2015-2019 years, the most cited
papers on economic security connected with analysis not only quantitively economic parameters but also with political,
sustainable development and country’s image. The bibliometric analysis formed the background for checking the
casual relationship between image and economic security of the country.

Keywords: bibliometric analysis, brand, brand management, country brand, VOSviewer.

Introduction. The intensification of the world competitiveness provokes to consider not only direct
economic issues but also the qualitative dimensions such as country brand/image towards developing the
government policy on the economic development strategy of the country. Besides, the results of the
analysis proved that country which occupied the first position on the Global Sustainability Competitiveness
Index also had the leading positions on the Country Brand Index.

Thus, the first five places on the Country Brand Index among EU countries were occupied by the
countries with a high-income economy and stable level of economic security. At the same time, in 2017,
the rating of the Global Competitiveness Index showed the other group of the country took the first places:
Sweden, Finland, Denmark, Ireland and Austria. The second indicator which allowed estimating of the
country’s security was GDP per capita. Considering the data, the first places were occupied by the
countries as follows: Luxemburg, Ireland, Netherland, Austria, Denmark, Germany. Unfortunately, Ukraine
occupied the last places by all analysed indicators which confirmed by the imbalances in political and
economic areas. The compilation data of the selected indexes showed in Table 1.
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Table 1. The generalisation data of the GDP, Nations Brand Index and Global Sustainability
Competitiveness Indexes for 2012-2017 years
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Sources: developed by authors using (Nation, 2019; World, 2019; Solability, 2019)

The findings confirmed that on the country in the first place on GDP was not at the first place on
Country Brand or the Global Competitiveness Indexed. In this case, it is necessary to analyse the main
direct and indirect dimensions which influence on the country’s competitiveness and economic security.
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The paper aimed to analyses on the scientific background on the issue mentioned above toward
allocating the scientific schools in the world on economic security, country brand and image.

Literature Review. The results of the analysis of the scientific background proved that the scientists
analysed economic security from the different points of views allocating different types of dimensions. The
authors in the paper (Vasylieva et al., 2017) proved that the level of education affected on economic
security and image of the country.

The scientist in the paper (Vasilieva et al., 2017) confirmed that transparency influenced the country
stability and brand. In this case, the transparency was the mediator between investors the and country.
Besides, other scientists in the papers (Lyulyov et al., 2017; Bilan et al., 2019a; Ibragimov et al., 2019a;
Pimonenko, 2018; Rekunenko et al., 2019; Seguino et al., 2010) confirmed the hypothesis on casual
relationship between investment climate and country image. The Chinese scientists Chen J., Zhu X. and
Zhong M. In the paper (Chen et al., 2019) using VAR analysis confirmed the statistically significant impact
of the financial stability on the economic security of the country.

The group of the scientists (Bauman et al., 2000; Ibragimov et al., 2019a; Vasylieva et al., 2019;
Williams et al., 1990) analysed economic security from social points of views. The authors (Bilan et al.,
2019; Cheddad et al., 2010; GrenAAkovA et al., 2019) confirmed on the economic security influenced the
factors as follows: digitalisation; industry 4.0; research and development in the countries.

The group of the scientists in the papers (Bilan et al., 2019d; Bilan et al., 2019; Bloom et al., 2015;
Inglehart et al., 1994; Jun et al., 2009; Luechinger et al., 2010; Milberg et al., 2011; Partha et al., 1994)
analysed the macroeconomic stability and governance efficiency as an indicator of the economic security.
Besides, the scientists Kendall G. E., Nguyen H. and Ong R. (2019) proved the linking between sustainable
development, economic security and social well-being. The British author Haagh (2019) confirmed the
statistically significant impact of income security reforms on governance efficiency and the country’s
stability.

Noted, that in the papers (Bilan et al., 2019c; Lyulyov et al., 2018) the scientist used the model Fetcher
for brand assessments and analysed the causal relationship between macroeconomic stability and
efficiency of the country brand management. Despite robust scientific background on the analysing of the
economic security from the different points of views, the issues on linking country image and economic
security have not investigated yet.

Methodology and research methods. The central hypothesis of the paper was identifying the
scientific background on the analyses of the economic security and countries image and brand. The study
checked the hypothesis as follows:

HO: the most paper in Web of Science and Scopus used the definition “country image” than “country
brand”.

H1: the scientists mostly analysed economic security from the economic and political points of views.

H2: linking between scientific clusters which focused on economic security and country image and
brand.

The study conducted by the following steps:

Identifying the keywords for analysis.

Selectin paper in Scopus and Web of Science.

Applying the classification criteria: years 1991-2017, English language.
Eliminating the duplicate of the papers.

Co-authors’, co-occurrence and cross countries analysis.

6. Visualising and interpretation of the data.

For the first, the second and the third stages, the Scopus and Web of Science Tools analyses were
used, which allowed identifying the central tendency and relevant keywords on research problems.
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Besides, that instrument allowed analysed the financing source of research and identifying the most cited
scientists and paper on the investigated issues.

The fourth step was realised by Microsoft Excel Office. The co-authors’, co-occurrence and cross
countries analysis and visualising and interpretation of the data were done by software VOSviewer. Its
application allowed developing a map of scientific clusters and explained the links between scientific
schools.

Results. The results of the analysis of the most using definition “country brand” or “country image”
confirmed that scientists prefer to use the “country image” in their investigation. Thus, Scopus contained
120 publications and Web of Science — 101 publications with keywords “country brand”. However, the
country image was used by 551 papers in Scopus and 446 — Web of Science. The comparison analysis
was showed in Table 2.

Table 2. Comparison analysis of the papers with keywords “country brand” and “country image”
in Scopus and Web of Science
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Sources: developed by authors using Web of Science and Scopus Tools Analyses

The findings proved the increasing tendency of the papers, which focused on the analysis of country
brand and image. Besides, the results confirmed the HO: the most paper in Web of Science and Scopus
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used the definition “country image” than “country brand”.

The results of visualising data showed (Figure 1) that country image analyses from a few points of
views. Thus, the most significant clusters connected with the analysis brand from the traditional marketing
concept; distribution, marketing strategy, the brand of origin, country of origin.
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Figure 1. Visualising map co-occurrence analysis of papers with the keywords “country image”
and “country brand.”
Sources: developed by authors using VOSviewer.

The second clusters devoted to the analysis of brand as a touristic feature. In that cluster, the paper
focused on the analyses of tourism development and destination, sustainability. The third clusters
contained papers which focused on the globalisation, competitiveness, nation branding.

For the checking hypothesis on ways to analyse the economic security or economic stability, the 4000
papers were chosen. After excluding duplicate, the 3000 papers were left for further analysis. Thus, the
findings showed that the numbers of the published papers rapidly increased that during and after the
financial crisis.

Besides, most papers were published by the authors with affiliations as follows: United States,
Russian Federation, United Kingdom, China, Canada, Australia, India and Ukraine. Table 3 summarised
findings of analysis papers on economic security and stability.
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Table 3. Comparison analysis of the papers with keywords “economic security” or “economic
stability” in Scopus and Web of Science

Dynamic of papers’ number
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United States 177
Russian Federation 426
United Kingdom 307
China 185
Canada 156
Australia 155
India 147
Ukraine 135

Sources: developed by authors using Web of Science and Scopus

At the next stage of the analysis, the following keywords were inserted in searching: security, stability,
brand and image. After the selection and eliminating the duplicate, the 10000 papers were chosen for the
further visualising of the finding of co-authors’, co-occurrence and cross countries analysis. Figure 2 and
3 contained the results of the analysis.
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Figure 2. Visualising map of co-authors’ and cross countries analysis of the papers with
keywords “country image”, “country brand “economic security”, “economic stability” in Scopus
and Web of Science

Sources: developed by authors using VOSviewer.
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Figure 3. Visualising map of co-occurrence analysis of the papers with keywords “country
image”, “country brand “economic security”, “economic stability” in Scopus and Web of Science

Sources: developed by authors using VOSviewer.

The findings in the previous stage confirmed results that the most papers on country image”, “country
brand “economic security”, “economic stability” was published in USA, Ukraine, Canada, Spain and
Russian Federation. At the same time, only six papers were published in the United Arab Emirates, and
less in Iran, Hungary and Iceland.

The co-occurrence analysis showed that significant big clusters could be identified: country image and
economic security. The linking between that clusters were provided by the intermediaries’ clusters as
follows: governance, nation branding, developing countries and environment. Such results confirmed the
H2: linking between scientific clusters which focused on economic security and country image and brand.
At the same time, the linking was not direct. Besides, analysing the new publication for 2015-2019 years,
the most cited papers on economic security connected with analysis not only quantitively economic
parameters but also with political, sustainable development and country’s image.

Conclusions. The results of the analysis confirmed all research hypothesis on: the most paper in Web
of Science and Scopus used the definition “country image” than “country brand”; the scientists mostly
analysed economic security from the economic and political points of views; linking between scientific
clusters which focused on economic security and country image and brand. At the same time, most papers
on economic security published by the authors in countries which mostly suffered from the financial crisis.
From the other side, the new directions of economic security analysis appeared in the country with a stable
economic and political climate. Thus, the findings allowed identifying the new scientific clusters such as:
political, sustainable development and country’s image. In this case, the bibliometric analysis formed the
background for checking the casual relationship between image and economic security of the country.

Author Contributions: conceptualisation, methodology, investigation, visualisation L. M, V. M., PH
and A. K.
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KoHuenTyanbHi 3acagy B3aEM03anexHOCTi MiX iMiaxxeM Ta eKOHOMi4HOK Ge3nekoto KpaiHu

Y cmammi npoaHanizogaHo Haykoei nybnikauii, wo AocnmioXylomb numaHHs 83aEM036’A3Ky MiX imidxeM ma pigHem
EKOHOMIYHOT be3neKu KpaiHu. Aemopamu npoaHanizosaHo ma y3azabHeHO Haykoei nidxodu w000 8U3Ha4YeHHs hakmopig, siKi
8N/1UBaIOMb Ha pigeHb eKOHOMIYHOT 6e3neku KpaiHu. [Tpu yboMy 8CmMaHOBMIEHO, WO 0OHUM i3 3HaYUMUX chakmopig, w0 nompebye
8paxyBaHHs Npu OUiHIOBaHHI pigHs eKOHOMIYHOI 6e3neku — € iMidx KkpaiHu Ha ceimosomy puHKy. Memoto cmammi € aHania ma
BLOKPEMIIEHHS HayKOBUX Kriacmepig 84EHUX, Wo AOCTIOKYIomb NUMaHHs eKoHoMiYHOT 6e3neku ma imioxy kpaiHu. Y docniokeHHi
nposedeHo bibniomempuyHUll aHani3 3 8BUKOPUCMAaHHAM npo2paMHo20 3abe3neyenHs VOSviewer, iHcmpymernmie Web of Science
ma Scopus Tools Analysis. Bubipky daHux dns aHani3y chopmogaHo 3 HaykomempuqHux 6a3 0aHux Scopus ma Web of Science 3a
1991-2019 poku. OcHogHuMU Kpumepismu 8id6opy Haykosux nybnikauyili €: moga cmammi — aHenilickka,; 4yacosull 20pu3oHm -
8paxosysanucsi nuwe cmammi, wo 6ynu onybnikosani 3a 1991-2019 poku; kmoyosi crosa bpeHo, imMidx, cmabinbHicme ma
besneka. Aemopamu y3azanbHEHO20 4acmomy BUKOPUCMaHHS mepmiHie «bpeHd KpaiHu» ma «imidx KpaiHu» y Haykoeux
nybnikauyisx 84eHux. BcmaHoeeHo, wo mepmiH «iMidX KpaiHu» Yacmiwie 8UKOPUCMOBYEMBLCSA 8YEHUMU HiX «BPEHO KpaiHu» y
Haykogux nybnikauisix, Wo iHOekcyrmbcsi HaykomempuyHumu b6asamu OaHux Scopus ma Web of Science. Pesynbmamu aHanisy 3
gukopucmaHHsm iHempymeHmig Web of Science ma Scopus Tools Analysis nidmeepdunu ainome3y npo 3pocmatody meHOeHuo
nybnikayit, wo docnidxyrms numaHHs eKoHOMIYHOT 6esneku ma iMiOXy KpaiHu. Bisyanisauis pesynbmamis aHanisy y po3pisi kpai
0oseonuna guaHayumu, wo 50% pobim onybnikosaHo 84eHUMU 3 aMEePUKAHCHKOK, YKPaiHCLKOK, KaHaOCkKo, iCNaHCbKOK ma
pociticekoro agpinsuismu. Pesynbmamu 6ibnioMempuyHo20 aHasidy 3 8UKOPUCMaHHAM npoepaMHoeo 3abesneyerHs: VOSviewer
00360/1UMU BUOKPEMUMU 08I HayKoBi WKOMU 84eHi AKUX GOCMIOXYIOMb numaHHs iMiOXy KkpaiHu ma exoHomiyHoi 6e3neku.
B3aemo38’30K Mix 080Ma BUOKPEMIEHUMU HayKOBUMU WKOIaMU NOSICHIOEMLCA BUKOPUCMAaHHSIM HayKoguig npu 00CTIOKeHHSX
meopili ynpasniHHs, bpeHOuHay ma cmanoeo possumky. Kpim mozo, aHanis nybnikauyitiHoi akmusHocmi 3a 2015-2019 poku
00380/1U8 BU3HAYUMU MeHOEHUit0 3pocmaHHs Kinbkocmi nybnikauii, wo docrioxyroms exoHoMiyHy 6e3neky KpaiHu He nuwe Ha
OCHOBI 0UiHI08aHHS EKOHOMIYHUX napamempig po38uUMKy kpaiHu, a Ui oyiHto8aHHs nomimu4Hoi cmabinbHocmi, cmanoeo po3sumky
ma iMiOXy KpaiHu. Pesynbsmamu 6ibmiomempuyHo20 aHanisy cghopmysanu nepedymosu nodasbluux 0ocnioxeHs U000
eMNipUYHO20 OYiHIOBAHHS 83aEMO38 A3Ki8 MiX iMIOemM ma eKOHOMIYHOK 6e3neKot KpaiHu.

Kntoyosi crosa: 6ibniomeTpuyHuiA aHania, 6peHa, ynpaeniHHs 6peHgom, 6peHp kpaiku, VOSviewer.
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